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Givers may have been cautious in ‘23,
expecting a recession that never occurred.

WHO GAVE ?

. $374.40B from
-1 9 |INDIVIDUALS i
$103.53B from I
197* FOUNDATIONS |

$42.68B from

©%* BEQUESTS

— Economic variables that impact giving were better in ‘23 than in ‘22 but haven't returned to the high levels of ‘21.
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In generosity.

KEEPING IT REAL
89% of nonprofits agree Al will improve efficiency, but only 28%
say they use it. More than 60% of nonprofits cited a lack of

familiarity as a barrier to adoption.
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"' TARGETING THE MIDDLE
Middle giving.may-be a'destination.

Only 10% of mid-level donors intend to increase
donations next year. Yet loyalty is high: 89% are very
likely to give in the next 12 months.
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151,108

2023 TOTAL CONTRIBUTIONS

1.9% INCREASE
FROM 2022

$123B, or 28%, reflecting long-term

MODEST GROWTH CAN'T

KEEP PACE WITH INFLATION
wmm=  Charitable giving soared to $557.16 billion in
2023, growing 1.9% in current dollars. But growth
failed to keep pace with inflation, losing 2.1% in
purchasing power.

WHO RECEIVED ?

I $145.81B to Religion ) 3.1°/o|—

$87.69B to Education ) 11.1%
$88.84B to Human Services () 5.8%

$62.81B to Public-Society Benefit () 11.6%

$56.58B to Health ) 8.7%
$29.94B to International Affairs ) 2.5%

$25.26B to Arts Culture & Humanities () 11%
I $21.20B to Environment/Animals ) 8.2%|

In current dollars, giving increased for every sector. —I
Adjusted for inflation, Religion and International Affairs decreased. -
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VOLUNTEER GOLD

The estimated value of a volunteer hour
is $33.49. And those who volunteer one
year are 9% more likely to give the

next year.

$123B

ESTIMATED

GIVING 28%

ESTIMATED
GIVING

A FOUR
YEAR CHANGE
Between 2019-2023, estimated
giving has grown a cumulative
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steady growth in philanthropy.
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MISSING THE JUMP \
With inflation rising, the question has emerged:
are major gifts making the leap as well?
Fundraisers have found donors do not frequently
increase giving to match the pace of inflation.
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= HURDLES TO GIVING
/ The economic forces that shape giving were

positive in 2023, although inflation diminished their
boost. Inflation has been unusually high for the past
three years (4.7% in 2021, 8.0% in 2022, and 4.1% in 2023).
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For a full list of sources cited in this document visit www.benefactorgroup.com/GivingUSA2024

Giving USA 2024: The Annual Report on Philanthropy for the year 2023. Researched and
written by the Indiana University Lilly Family School of Philanthropy.

Published by the Giving USA Foundation, a public service initiative of the Giving Institute.

Unless otherwise noted with an asterisk(*), all data is cited in current dollars.



{PASSING THE TORCH ¥

$84 TRILLION WEALTH TRANSFER AND LIFE EXPERIENCE SHAPE GENERATIONAL GIVING

FROM

SILENT AND

BOOMER

GENERATIONS ~

TRILLION

BEQUE
ONPROT

TO GENERATIONS
X Y. Z, A

TRILLION
STILL WAITING FOR THE
"GREAT INTERGENERATIONAL TRANSFER OF WEALTH"?
Remember that wealthy people live longer, and those who are charitable
longer still. Most charitable bequests come from those over age 85, so
only half of “Baby Boomer” bequests will be distributed by 2045.

SILENT? BUUMER? GENX? GENS Y, Z

POPULATION #|% 18,364,830|5.5% 65,593,140|21% 72,226,110|20% 180,981,900 |54%

|

WEALTHS$|%  $18.6T|12% $78.1T|50% $46T|29% $13.3T|9% ‘

ANNUAL GVING $712 TR il NONPROFITS

IF THE ENTIRE $12 TRILLION WERE
ENDOWED, THE DRAW WOULD
AVERAGE # OF :
CHARITIES SUPPORTED . . . 3.5(Y) 4.6(2) APPROACH TnuoTaLA [::ms IN 2023

N ONE NEXT YEAR 39% 40% 60%(Y)  60%(Z)

*Some generational data has been combined to reflect the source data.

PRODUCED BY

Q benefactor

Benefactor Group helps nonprofits raise funds, build

capacity, and strengthen leadership. Our access to human
resources, thought leadership, technology, and professional
networks is tailored to meet each client’s needs.

Serving those who serve the common good. ©

www benefactorgroup.com GRAPHICS

A RESOURCE FOR THE
COMMON GOOD
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Advancement Resources is a global leader The Lilly Family School of Philanthropy at /\ b e ne f C tOr®
in research-based professional education, IUPUl is dedicated to improving a
implementation services, strategic events, philanthropy to improve the world by
and breakthrough thinking training and empowering students and
in philanthropy. professionals to be innovators and leaders WITH SUPPORT FROM
who create positive and lasting change.
www.advancementresources.org \—ﬁ_\
www.philanthropy.iupui.edu
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